
The socio-economic impact of the 
Tsitsikamma National Park 

S. Oberholzer 
B.Com (Hans) Tourism Management 

submitted in fulfilment of the requirements for the degree 
Magister Commercii in Tourism Management within the School for 

Business Management 
(Tourism Program) at the North-West University 

(Potchefstroom campus) 

Supervisor: Prof. Siabbert 
Assistant Supervisor: Prof. M. Saayman 

2010 (May) 
Potchefstroom 



Financial assistance from North-West University (Potchefstroom Campus) and the 

National Research Foundation are acknowledged. Statements and suggestions in this 

dissertation are those of the author and should not be regarded as those of North

West University, Potchefstroom Campus. 

1 



ACKNOWLEDGEMENTS 

This dissertation would not have become what it is without the help of several people who, at 

many levels and in countless ways, assisted me in writing this work. 

• First of all, my Creator, God and King, Jesus Christ for the endurance, intellect, 

strength, unconditional love, and for guiding me, and blessing me with a tertiary 

qualification. I am truly blessed. 

• My parents, Neels and Dawn, and my brothers Louis and Francois. My sisters-in-law 

Marsha and Nelrie as well as my aunts and uncles, especially Lorna and Willie, 

Grandmother Susan, cousins and all the rest of the family. Thank you for your never

ending support, love, prayers, encouragement and faith in me and for providing me 

with the opportunity to study. I love you all very much. 

• My study leader, Professor Elmarie Slab bert, for your exceptional guidance, the 

sharing of your knowledge and ideas throughout my studies. Without you the 

completion of this work would not have been possible. 

• My assistant supervisor, Professor Doctor Melville Saayman, for your expertise, 

assistance, trust and support with the research and the interpretation of the economic 

data as well as the writing of Article 1. You are a constant source of inspiration and 

energy to me. 

• Professor Doctor Andrea Saayman, for guidance with the processing and calculation 

of the economic data and the writing of Article 1. This was an unknown field of study 

to me and you have helped me tremendously. 

• Professor Jan du Plessis for the statistical analysis and processing of the social data. 

• Mr. Rod Taylor for the language editing of this study. 

• Professor Casper Lessing and Doctor Lindie Du Plessis for your help with the 

references. 

• Professor Elmarie Siabbert for the technical editing of the study. 

• Doctor Martinette Kruger, for your valuable time and assistance with the data input, 

and supporting me wherever you could. 

• All my friends, especially Belinda, Pierre-Andre, Lindie, Liezel, Mia, Lenie and 

Amanda for all your support, prayers and encouragement. Your distractions as well 

as the entertainment and fun we have had during my studies have kept me sane. 

11 



SUMMARY 

Key terms: Socio-economic impact, tourism, community, partial multiplier modelling, 

regional economy, marine tourism, community, perceptions, tourism impacts, effect sizes, 

Tsitsikamma National Park. 

The primary objective of this study was to determine the socio-economic impact of the 

Tsitsikamma National Park. Secondly, to determine the relationship between the 

community's level of interest in the Tsitsikamma National Park (TNP) and their perceptions 

concerning the environmental, economic and social impacts of the TNP. 

By conducting a literature study, the first objective was achieved. The following tourism 

impacts were identified: environmental, economic and social. These impacts, both positive 

and negative, were measured by means of a questionnaire. The goal of the questionnaire 

was to measure the communities' perceptions concerning the Tsitsikamma National Park 

and its impact on the local economy. Based on this, the aspects that needed clarity were the 

economic (monetary) value of the TNP in terms of tourists and park management spending 

as well as the size of the multiplier effect. Furthermore, the residents' perceptions regarding 

the TNP were identified as well as the benefits received from the TNP. 

Three surveys were conducted to achieve the goal of this study: a community survey 

(among the local residents of Nature's Valley and Storms River Village) to measure the 

tourism impacts; a business survey (including penrnanent local businesses in and around the 

TNP), and a visitor survey (tourists visiting the TNP) to measure the economic impacts as a 

result of the TNP. A total of 299 questionnaires were completed of which 132 represented 

the community survey, 11 the business survey and 156 the visitors' survey. 

Firstly, partial multipliers were derived through a process of iteration to determine the 

economic impact of the Tsitsikamma National Park. The total impact of the Tsitsikamma 

National Park on the local economy resulted in total spending being R45 359 784, an output 

effect of R50 002793, and finally an income effect of R21 723 510. Therefore, it was found 

that the TNP has a positive economic impact. 

Secondly, effect sizes were calculated, which involved the difference in means to determine 

the relationships between tourism impacts and product interest from the communities' 

perspectives. It was found that residents who visit the TNP more often have a more positive 
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attitude towards the Tt\IP, which is important for the sustainability of the TNP as well as 

building positive relationships with the community. The positive impacts due to TNP that 

were found can be divided into three categories. Firstly, environmental impacts included 

improving the appearance of the area, conservation of natural resources, sustainability of the 

natural environment, increased awareness of nature, improvement of knowledge and 

preservation of water areas for recreation purposes. Secondly, positive economic impacts 

included an increase in employment opportunities, more investors focused on development 

in the surrounding areas, business development and tourism is promoted and money spent 

by tourists stimulates the economy. Lastly the positive social impacts that were identified 

included opportunities to relax and the park provides opportunities for people to have fun 

with their families and friends. 
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OPSOMMING 

Sleuteiterme: Sosio-ekonomiese impak, toerisme, gemeenskap, gedeeltelike 

vermenigvuldiger modellering, streeksekonomie, marine-toerisme, gemeenskap, persepsies, 

toerisme impakte, effek groottes, Tsitsikamma Nasionale Park. 

Die primere doelwit van hierdie studie was om die sosio-ekonorniese impak van die 

Tsitsikamma Nasionale Park te bepaal. Tweedens om die verhouding tussen die 

gemeenskap se vlak van belangstelling in die Tsitsikamma Nasionale Park (TNP) sowel as 

hul persepsies ten opsigte van die omgewings-, ekonomiese- en sosiale impakte van die 

TNP te bepaal. 

Die eerste doelwit is bereik deur middel van 'n literatuurstudie. Die volgende toerisme

impakte is ge'fdentifiseer, naamlik omgewings-, ekonomiese- en sosiale impakte. Hierdie 

impakte, be ide positief en negatief, is gemeet deur middel van 'n vraelys. Die doel van die 

vraelys was om die gemeenskappe se persepsies ten opsigte van die TNP te meet, sowel 

as die impak daarvan op die plaaslike ekonomie. Gebaseer op die bogenoemde, is gevind 

dat die ekonomiese (monetere) waarde van die TNP in terme van toeriste- en 

parkbestuurbesteding, sowel as die grootte van die vermenigvuldiger effek bepaal moet 

word. Verder is die inwoners se persepsies ten opsigte van die TNP, sowel as die voordele 

ontvang vanaf die TNP, ge·fdentifiseer. 

Drie opnames is uitgevoer om die doelwit van hierdie studie te bereik: 'n 

gemeenskapsopname (onder die plaaslike inwoners van Nature's Valley en Storms River 

Village) om die toerisme-impakte te meet; 'n besigheidsopname (insluitend permanente 

plaaslike besighede in en om die TNP); en 'n besoekersopname (toeriste wat die TNP 

besoek) om die ekonomiese impakte as gevolg van die TNP te meet. 'n Totaal van 299 

vraelyste is voltooi , waarvan 132 die gemeenskapsopname verteenwoordig, 11 die 

besigheidsopname en 156 die besoekersopname. 

Eerstens is gedeeltelike vermenigvuldigers bepaal deur 'n iterasie-proses am die 

ekonomiese impak van die TNP te bepaal. Die totale impak van die TNP op die plaaslike 

ekonomie sluit in 'n totale spandering van R45 359 784, 'n uitset-effek van R50 002 793 en 

laastens In inkomste-effek van R21 723 510. Dus is gevind dat die TNP wei 'n positiewe 

ekonomiese impak het. 
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Tweedens is effekgroottes bereken, wat die verskil in gemiddelde aantoon en dan meer 

spesifiek tussen die impakte van toerisme en belangstelling in die produk vanuit 'n 

gemeenskaps perspektief. Daar is bevind dat inwoners wat die TNP meer gereeld besoek, 

dikwels 'n meer positiewe siening van die TNP het. Dit is belangrik in terme van die 

volhoubaarheid van die TNP sowel as die bou van positiewe verhoudings met die 

gemeenskap. Die positiewe impakte wat ge'fdentifiseer is kan in drie kategoriee verdeel 

word. Eerstens, omgewings impakte wat die verbetering van die omgewing, die bewaring 

van natuurlike hulpbronne, die volhoubaarheid van die natuurlike omgewing, verhoogde 

bewuswording van die natuur, die verbetering van kennis asook die bewaring van water 

areas vir rekreasie doeleindes insluit. Tweedens, positiewe ekonomiese impakte sluit in 

verhoogde werksgeleenthede, meer investeerclers wat fokus op die ontwikkeling in die 

omliggende omgewing, bevordering van besigheid en toerisme asook geld wat toeriste 

spandeer wat die ekonomie stimuleer. Laastens, die sosiale impakte wat as positief 

ge"identifiseer is, is dat die park die geleentheid bied om te ontspan asook om pret te he met 

familie en vriende. 

• 
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